





60t Annual Orange County Water Association

Christmas & Holiday Party
Friday, December 1, 2017

6:00 Cocktails 7:30 Dinner Casino Night ‘til 11:00

é,r*"‘c 2w, Marconi >
= : Automotive Museum
&,
’%oms s 1302 Industrial Drive  Tustin

Table of 10 for $800/Individual Tickets $90

Make Your Reservations Now!
Seating is limited and tables will fill quick!

Register for Individual Tickets at: www.ocwater.org
Table Reservations: johnrobinson91007@gmail.com Sponsorships Available

Make checks payable to OCWA and mail them to: Checkered Flag - $2,500 or more

i ) . 1 Table for 10, Prominent Logo Displays, 3 Sponsor Provided Slides
P.O. Box 51404 Irvine, California 92619-1404 Rolling During Event, and Slot Car Sponsorship!

Team Owner - $1,500 or more
1 Table for 10, Prominent Logo Displays,
1Sponsor Provided Slide Rolling During Event!

Pit Crew - $500 or more

Part of Group Logo Display

Contact John Robinson at johnrobinson91007 @gmail.com
for sponsorship info.
Sponsorships received by October 13, 2017
will be displayed on our website and on event announc@ments. o



"We Need Your Help
to Reconnect with
Our Life Members

Earlier this year, a computer glitch caused some
problems with our membership database. It's one of the
reasons we moved to our new website, where member-
ship signup and renewal is quick and easy, and each
member can easily manage all their own information.

Unfortunately, in the mishap we lost contact infor-
mation for many of our Life Members. The names of
these valued members are listed here.

If you have contact information for any of these
members, we’d appreciate it if you could send it to us
so we can ensure all our members continue to receive
the full benefits of membership.

Please send any contact information you may have
to Ryan Gallagher, OCWA Membership Chair, at

\rgallagher@kehgroup.com. Thank you.
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Don Raoberson
Lawrence G. Rolapp
Earl E. Rowenhorst
Thomas H. Safford
Harlan G. Schroth
Larry M. Sears
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Ralph C. Shook

Zac S. Sidawi
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Joyce Wegner-Gwidt
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Dennis E. Williams, Ph.D.
Ray E. Williams

Ronald E. Wolford
Thomas L. Woodruff
Ronald E. Young
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Overcoming Psychological Resistance to Recycled Water

Continued from Page 1

residents in the Central Valley also balked at drinking and cooking

and cooking. For example, willingness to drink recycled water

with recycled water.

Contrary to some previous research, Hui and Cain’s paper
discovered that respondents’ educational level didn’t affect their
views of recycled water. The researchers conjecture that one reason
for the lack of an educational effect was the salience of California’s
epic drought, which heightened awareness of the need to find new
water sources. “We did the poll during the drought, so it was on the
news every day,” Hui said in an interview. “Everyone was totally
getting the message and understood the urgency of the problem.”

Experiment Tests Impact of Messaging

As part of the study, the researchers conducted a randomized
experiment in which some people were educated about Orange
County’s Groundwater Replenishment System, which the utility
describes as “the world’s largest water purification system for
indirect potable reuse.” The process involves taking treated
wastewater that would otherwise be discharged into the Pacific
Ocean and purifying it further with a three-step process before
injecting the water into local groundwater aquifers.

“When we give people more information about the recycled
water system and how it gets purified and injected into local
groundwater before being taken out for use, those details make
people feel more comfortable using it in certain applications,” Hui
said. “The public information on this particular topic is very shallow.
When you frame it differently, people react differently.”

Although positive messages and explanations of the process made
Californians more comfortable with using recycled water, there was
still significant resistance to using treated wastewater for drinking

increased from 11% to 17% after people were informed that Orange
County has a “toilet to tap wastewater recycling program for outdoor
and indoor water use, including drinking and bathing,” and that this
system provides 70% of the county’s water. When the “toilet to tap”
moniker was dropped and additional positive information was
provided about the treatment process, support for using recycled
water increased further, but the share of Californians willing to
drink it was still only 21%.

Implications for Water Policy

The researchers argue that their findings have important impli-
cations for water policy, not only in California but also in other areas
that are struggling to find new water sources:

The existence of successful recycling programs appears to reassure
people about the technology. “As more communities adopt recycled
water without harmful effects, the resistance to recycled water in
other communities may break down over time,” Hui and Cain write.

The near-universal, instinctive aversion to recycled water “has the
redeeming feature that lessons learned in one setting have a good
chance of applying to other settings as well,” according to the study.

While public outreach campaigns are essential for increasing
public acceptance of recycled water in a variety of uses, the aversion
to drinking recycled water remains strong even after people are
educated about an existing program such as Orange County’s. “Our
findings suggest that in arid communities that want to enhance their
water supply with recycled water might have to deploy separate
piping systems for potable and nonpotable uses,” Hui and Cain write.

To read the entire article, please visit WaterPolls.org.
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Holiday Party,  SPONSORSHIP OPPORTUNITIES!
20170
Sl 60t Annual

Christmas & Holiday Party

] 6:00 Cocktails 7:30 Dinner
Frlday’ Decem ber 1’ 2017 Casino Night & Slot Cars ‘til 11:00

We're returning to the

extraordinary venue
— SPONSORSHIP LEVELS — we had such fun at
)
Checkered Flag - $2,500 or more the lastRoedts
Includes: 1 Table for 10, Prominent Logo Displays, Marconi Automotive Museum
3 Sponsor Provided Slides Rolling During Event, 1302 Industrial Drive  Tustin
B R i spensorzhip| Vintage cars, luxurious decor, fabulous food,
Team Owner - $1,500 or more and of course, everyone's favorite: Slot Cars!
Includes: 1 Table for 10, Prominent Logo Displays, e — _ N\
and Sponsor Provided Slide Rolling During Event! Additional Tables of 10 are available for $800
Individual Tickets are available for $90
Pit Crew - $500 or more Seating is Limited and will go fast!
Part of Group Logo Display! Those who bring an unwrapped toy donation will receive a Free Raffle Ticket!
\_ ) \_ Donated toys will be distributed by the Marconi Foundation for Kids )

For Sponsorship Opportunities, contact John Robinson at johnrobinson91007@gmail.com
Sponsorships received by October 13, 2017 will be displayed on both our website and on event announcements
For Additional Information, visit www.ocwater.org
MAKE CHECKS PAYABLE TO OCWA AT P.O. BOX 51404, IRVINE, CALIFORNIA 92619-1404
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